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2004 Youth Tobacco Purchase Survey 

Talking Points for Local Programs 

· This year’s statewide Youth Tobacco Purchase Survey shows that 14.0 percent of retailers sold tobacco to children, compared to 12.2 percent in 2003.  The results prove that years of educating tobacco retailers about the health and financial consequences of selling tobacco to children isn’t sufficient. 

· The 2004 statewide survey shows that deli/meat/produce markets continue to sell tobacco to youth at the highest rates at 31.5 percent. “Other” stores, such as unconventional tobacco retailers like doughnut shops, dollar stores and gift stores sold at 23.7 percent. Drugstores and pharmacies sold at 18.1 percent.

· Californians should be outraged that retailers of every kind, from pharmacies to doughnut shops to supermarkets, continue to sell tobacco to youth.  

· Studies show the younger a person starts smoking, the more difficult it is for him or her to quit.  Currently more than 74 percent of California’s adult smokers started smoking before they were legally able to buy cigarettes. 

· The most effective way to reduce illegal tobacco sales to minors is to enact strong local tobacco licensing policies that fund local enforcement of tobacco retailer laws.  

· Numerous studies show that active enforcement of state and local tobacco retailer laws reduces the number of retailers that illegally sell to children.

· Other California communities have seen significant decreases in illegal tobacco sales because of strong local licensing policies that fund enforcement.  

· Some critics erroneously claim that California’s new statewide licensing law already addresses the problem.  They are wrong. The statewide tobacco retailer licensing law is designed to reduce tobacco product smuggling and counterfeiting, not illegal tobacco sales to minors.

· Under the statewide tobacco licensing law, there are overwhelming obstacles to suspending or revoking the license of a retailer who sells tobacco to minors:
1. The statewide rate of illegal tobacco sales to youth must be 13 percent or greater before a retailer may be subject to license suspension or revocation for tobacco sales to minors, even though a local community may have much higher rates of illegal tobacco sales.

2. A retailer must have four convictions within a 12-month period for tobacco sales to minors before its license can be suspended or revoked. 
3. None of the more than $15 million license fees collected under the statewide tobacco retail licensing law are allocated for enforcement of illegal tobacco sales to youth.
· Our community needs to send a clear message to retailers that we will not tolerate illegal sales to our youth.  By establishing a strong local licensing policy that funds local enforcement, we can hold retailers accountable and reduce illegal tobacco sales.

· Without strong local licensing policies, we risk losing another generation to tobacco addiction and face the escalating economic burden associated with tobacco-related disease and death.

