"Now You See It, Now You Don't...

Oh No! Here It Comes Again..."
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1.
INTRODUCTION - HOW WE GOT STARTED

· Overview/History of Tobacco Advertising in Pasadena

· How and Why It Became a Community Concern

· Documentation of the Problem 

2.
INTERVENTIONS - WHAT WE DID

· Staff and Coalition Members Participated in OPSF 1995 & 1997

· What the Data Revealed

· Assess Local Existing Records and Resources. What Laws are Already on the Books?

3.
CHALLENGES - WHEN NOBODY WILL PLAY WITH YOU

· Indentifying the Enforcement Agent

· Understanding the Sign Law and Planning Jargon - What Did It Really Say?

· Unsuccessful Voluntarily Efforts With Local Merchants

· Not a Priority for Enforcement

4.
CHALLENGES RESOLVED! WELL...YES AND NO

· Staff Contacted the Enforcement Agent to Clarify the Complaint Procedure to Generate Enforcement

· Conducted Several Coalition Meetings to Layout Strategies

· Generated 25-30 Complaints About Interior, Exterior, and Potable Sidewalk Signs Advertising Tobacco Products

· Submitted Complaints and OPSF Community Data to the Enforcement Agent

· Coalition Members and Staff Adopted 2-3 Stores to Monitor Enforcement Activities 

5.
THE REAL "NITTY GRITTY"

· Complaints Were NEVER Acted On!

· Coalition Members Became Very Angry

· Staff Invited the Enforcement Agent to the Coalition Meeting

· Public Health Officer Intervened 

· Threatened to Take the Issue to a Higher Level AND the Media

· Assess Local Existing Records and Resources. What Laws are Already on the Books?

6.  INTIAL ENFORCEMENT RESULTS

· Nine of Eleven Sign  Boards and Banners Were Removed

· Exterior, Interior, and Storefront Tobacco Advertising Was Reduced

· Enforcement Efforts Were Sustained for about ~ 18 Months - Now You See It, Now You Don't!

7.  POST MASTER SETTLEMENT AGREEMENT - "OH BUT WAIT...HERE IT COMES AGAIN"

· Post MSA, Started to Observe an Increase in Advertising, Namely Near the Point-of-Sale, and at Gas Stations in the Pump Aisles 

· Increase in Communities of Color and Lower Socio-economic Neighborhoods

· Conducted the Communities of Excellence Model to Identify Tobacco Advertising as a Local Priority

· Aggressively Pursued Additional Dollars to Fund this Priority

8.  WHAT WE ARE DOING NOW

· Using GIS as a New Tool to Redocument and Monitor the Problem

· Worked with the Planning Department Zoning Administrator to Revise the Sign Code

· Planning to Obtain Minigrant Funding to Address and Resolve this Issue

9.   IN SUMMARY - YOU GUESSED IT! THE TOOLS YOU NEED TO SUCESSFULLY REDUCE TOBACCO ADVERTISING IN YOUR COMMUNITY

· Dedicated and Functioning Community Coalition

· Good Documentation and Community Priority Evidence

· Continually Monitor Tobacco Advertising in Your Community to ID new Trends, Tricks, and Landmarks

· Dedicated Enforcement Agent - Even If You Have To Help the Dedication

