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Just the Facts

In-Store Advertising & Illegal Sales
· 69.6% of US smokers under the age of 18 report never having been asked for ID when purchasing cigarettes, despite laws in all fifty states outlawing the sale of tobacco to minors.1 
· A Minnesota study found that in communities with comprehensive tobacco control programs, youth smoking rates are 25% below those in communities without comprehensive tobacco control programs.2 
· (Your community’s YPS results on illegal sale of tobacco. If you have access to information relevant to a specific lawmaker or community leader, insert it here. If not, use general YPS data.)
· In 1999, 1 in 4 US high school students smoked.3 
· Each year, children ages 12 to 17 smoke approximately 924 million packs of cigarettes, generating $480 million in profits for the tobacco industry.4 
· According to the Surgeon General, 90% of all smokers begin smoking by age 18. The average age of first use is 13-14.5 
· In 2000, only 54% of tobacco retailers displayed Stop Tobacco Access to Kids Enforcement (STAKE) Act age-of-sale warning signs as required by law in California.6 
· In 1999, the tobacco industry spent 3.9 billion dollars, or 47% of total expenditures on point of purchase advertising and promotions.7 
· (Your community’s results on an in-store advertising survey. If you have access to information relevant to a specific lawmaker or community leader, insert it here. If not, use general ad survey results.)
· Youth are more likely to attempt to purchase tobacco from stores with exterior ads featuring youthful models than from stores without them.8 
· Marketing of tobacco products at the point of purchase boosts tobacco sales by 12%-28%.9 , 10 
· Teens who report seeing tobacco ads in stores are 38% more likely to experiment with smoking.11 
· Stores in California displaying only tobacco industry signs sold tobacco to minors at a higher rate than stores with government age-of-sale warning signs. Posting tobacco industry signs such as “We Card” and “It’s Against the Law” was equivalent to having no sign posted at all.12 
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