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COVER LETTER

Advertising
This sample cover letter was used by the North Valley Region Tobacco Prevention Center for their “Good Guys Club” Merchant Education Program, in partnership with the American Lung Association. Remember to tailor your letter to your specific project. For more information and sample materials from the “Good Guys Club,” contact the TECC Resource Center.

________________________________________

[Date]

Dear Merchant and Fellow Community Member:

As a representative of [your project], it is my pleasure to share with you an exciting new program for which you are eligible. This program—at no cost to you—offers you and your business a substantial package of free advertising and promotions. (If this is not something that your program can afford to offer your merchants—don’t include it in your cover letter.) In return, we ask for your support and cooperation in reducing tobacco advertisements aimed at youth. 

Do you sometimes feel as if you have little control over the placement of tobacco advertisements in your store? Are you forced to comply with tobacco company requirements because you depend on the financial incentives they promise? The [your project] can provide incentives by offering you a variety of paid promotions including recognition from local media and other free benefits [list what they are here]. (Include only incentive items your program can afford to offer.)

Merchants throughout [your community] have already begun to reap the benefits of this exciting program. The goal of [your project] is to protect our youth from the harmful effects of tobacco advertising. Working together we can accomplish this by reducing certain forms of tobacco advertisements that may be forced upon your business by the tobacco companies. In return, the free advertising you receive from us will highlight your store as a healthy, youth-conscious part of our community! (Once again, the amount and type of free advertising must be determined by your project’s ability to afford it—don’t offer TV advertisements if it is not in your program’s budget to do so.)
Please read through the information in the accompanying packet, fill out and return the enclosed membership application/pledge statement. Feel free to contact our office if you have any questions about the program. We appreciate your time and consideration of this voluntary program, and hope to be working with you soon to promote your business and help youth make the right decision about tobacco use. 

Sincerely,

	[Program Representative]
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