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TALKING POINTS

Youth Access
Youth access to tobacco remains a huge problem nationwide. Despite the fact that it has been illegal for more than 100 YEARS and California has aggressively attacked the problem, too many California retailers still illegally sell tobacco to kids!

· The percentage of California retailers illegally selling tobacco to kids hit the highest level in four years, according to the 2001 Youth Tobacco Purchase Survey released by the California Department of Health Services (DHS). The overall illegal sales rate rose to 17.1 percent this year (2001), a 33.6 percent increase compared to 12.8 percent in 2000.

Once again, our survey shows that the tobacco industry’s voluntary policies to curb illegal sales to minors are failing. We cannot sit still and watch while children easily buy tobacco products. The resurgence in illegal sales to minors proves that more regulation and strict enforcement are needed at the retail level.

California policymakers must find additional ways to keep tobacco products out of the hands of children.

Stores must take their responsibility seriously and verify the age of tobacco purchasers.

California law requires signs at every retail outlet about tobacco sales to minors in compliance with the California Stop Tobacco Access to Kids Enforcement (STAKE) Act (1995) and Penal Code §308. This act also mandates compliance checks of tobacco retailers and imposes fines on retailers who break the law.
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