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TALKING POINTS

Youth And Tobacco
The message is simple but serious: Tobacco kills, and California communities have the power to protect children from the dangers of tobacco use and the insidious marketing by the manufacturers of America’s number one killer.

Kids and tobacco—the start of a deadly combination. We all agree that tobacco use is an unhealthy habit for everyone, particularly for kids.

· Tobacco is a product that kills 42,000 Californians annually. Every day an estimated 200 youth, who are not old enough to even purchase tobacco products, start smoking. Two-thirds then become addicted smokers and half of those will die prematurely from a tobacco-related illness.

· Nearly half of California youth (47.3 percent) ages 16–17 report that it is still easy to buy tobacco.

· More than 80 percent of all adult smokers began smoking before they turned 18 years old. Studies show the younger a person starts smoking, the more difficult it is for them to quit. (1994 Surgeon General’s Report)

The best way to address youth smoking is to focus tobacco control policies on youth access to tobacco at the same time that we create an environment in which tobacco use is not considered the norm in adult society.
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