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OP-ED


Zoning Ordinance/Retail Establishments (Version 1)

It’s time to clean up our streets – and zone out the most deadly product influencing our kids.

The revival of New York’s Times Square is celebrated as one of the greatest community development success stories in recent history. Just a few years ago, Times Square was an urban blight, riddled with crime – not a place where you would want your kids hanging out. But thanks to government intervention and new zoning ordinances, Times Square is now all but crime-free, and children and families alike are enjoying the safe, family-oriented square in all of its splendor.

What does this have to do with [CITY/COUNTY]? Our community already has numerous zoning ordinances, protecting everything from noise levels to the number of parking spaces, but there is one area that our community has not dealt with – reducing our children’s exposure to one of the most dangerous substances that exists – a substance that kills 42,000 Californians annually.

That substance is tobacco, and it is probably available at a store near your children’s backyard, playground or school. And with that comes tobacco advertising and signs – all negative influences that can pressure our children to smoke.

The time has come to enact zoning ordinances to help protect California’s children from tobacco. The number of new tobacco retail establishments should be limited and at all times forbidden to open near children’s schools and playgrounds. These stores are often plastered with signs and posters advertising a product that it is illegal for the children to buy. The stores should be zoned out from any area frequented by children. In other areas, advertising on the street or in windows should be restricted. Children see these signs every day – as they walk to school or walk around their neighborhood. They may be lead to believe that tobacco use is not only permissible, but encouraged. 

We do not want tobacco use to be encouraged amongst any age group in California, but especially amongst our children, our most valuable future resources.

California is a leader in reducing the number of people who smoke. But while we pride ourselves in restricting youth access to tobacco products, every day the tobacco industry bombards youth with images of adult tobacco use. According to recent numbers, the tobacco industry spends an estimated $2.3 million per day marketing in California – more than $1,500 every minute. 

Everyone agrees that kids and tobacco are a deadly combination. No other legal product sold in America disables and kills the majority of its lifelong users. But the fact remains, every day in California, an estimated 200 youth start smoking. As a community, we must do everything in our power to keep tobacco out of children’s hands. It’s time to take example from cities like New York and take control of our streets and neighborhoods, making our community safer for our children to thrive.
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