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OP-ED


Combination (Version 1)
Local Laws Can Foil Big Tobacco’s Marketing Advantage

It seems the more savvy Californians become about the power of Big Tobacco, the more dollars the industry pours into its marketing and promotional campaigns. The tobacco industry spends an estimated $2.3 million per day marketing to consumers in this state alone; this works out to more than $1,500 a minute.

But there are ways to combat this flood of money, starting in our own backyard. Cities and counties can pass laws making it tougher for the tobacco industry to lure youth into a habit that causes the premature death of one in every three who begin smoking.

[City/county] can combat the tobacco industry’s predatory practices by limiting the location of new tobacco retail outlets. For example, new tobacco shops can be outlawed within 1,000 feet of a school. Since more than 80 percent of adult smokers started before they reached 18, eliminating youth access is a crucial strategy in fighting for the health of future generations.

Cities and counties may mandate that retailers must have a license to sell tobacco products. Licensure is currently required for selling alcohol and many other goods and services.

[City/county] can ban the self-service display of all tobacco products. Currently cigars and chewing tobacco can be displayed at children’s eye level and within their reach, right next to the candy and chips. Chewing tobacco is every bit as dangerous as cigarettes. The American Health Foundation reports that a single can of smokeless tobacco contains three times the cancer-causing chemicals found in a pack of cigarettes. These substances, like nicotine, formaldehyde and nuclear waste (polonium 210) are known to cause cancer of the mouth, jaw and tongue. Banning self-service displays will make it tougher for kids to shoplift these items, and lessen the temptation for anyone to purchase them on impulse.

Local laws can also limit the size and location of advertising – not just for tobacco, but for all products. For instance, retailers can be prohibited from covering more than 10 percent of storefront windows by advertising of any kind. This has the added benefit of wiping out the visual clutter on our streets.

Tobacco remains the number one preventable cause of death in California. It kills more people each year than alcohol, AIDS, car accidents, illegal drugs, murders and suicides combined. There is no reason to face defeat in the advertising wars waged by the tobacco industry – especially when we can fight and win by adopting local laws.
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