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SAMPLE LETTER TO THE EDITOR


Self-Service Display Ban (Version 1)

[DATE]

[EDITOR]

[PUBLICATION]

[ADDRESS]

[CITY, STATE, ZIP]

Dear [Mr./Ms. Editor’s Name]:

There are many reasons that [County/City name] should consider the proposed ban on all self-service tobacco displays as discussed in [XXXXX’s] article [“Headline,” date].

Reducing youth access to tobacco products has been a long-term strategy in California’s successful battle to prevent future generations from becoming addicted to one of the most dangerous and life-threatening products on the market.

Although California’s new statewide law – Business & Professions Code 22962 – helps deter youth access to tobacco by eliminating self-service cigarette displays, cigars and smokeless tobacco can still be displayed on shelves near candy and chips. Forcing people to ask a clerk for all tobacco products will further reduce illegal tobacco sales and make them nearly impossible to shoplift.

The message is simple but serious: tobacco kills, and California communities have the power to protect children from the dangers of tobacco use and the insidious marketing by the manufacturers of America’s number one killer. Putting the product behind the counter or in a locked display to keep it out of our children’s reach is a simple public health measure to prevent our youth from embarking on a life-long addiction to tobacco.

Sincerely,

[NAME]

[ORGANIZATION/CITY]

SAMPLE LETTER TO THE EDITOR


Self-Service Display Ban (Version 2)

[DATE]

[EDITOR]

[PUBLICATION]

[ADDRESS]

[CITY, STATE, ZIP]

Dear [Mr./Ms. Editor’s Name]:

I’m baffled by [XXXX’s] article [“Headline,” date], which framed the proposed ban on all self-service tobacco product displays as anti-business rather than a matter of public health.

Everyone agrees that kids and tobacco are a deadly combination. Reducing youth access to tobacco products has been a long-term strategy in California’s ongoing battle to prevent future generations from becoming addicted to one of the most dangerous and life-threatening products on the market.

A new statewide law – Business & Professions Code 22962 – helps deter youth access to tobacco by eliminating self-service cigarette displays, which will require clerks to assist consumers and make it more difficult to shoplift. Yet cigars and smokeless tobacco can still be displayed on shelves near candy and chips.

No other legal product sold in America disables and kills the majority of its lifelong users. Putting the product behind the counter or in a locked display to keep it out of our children’s hands is a simple public health measure to prevent our youth from embarking on a life-long addiction to tobacco.

Sincerely,

[NAME]

[ORGANIZATION/CITY]

SAMPLE LETTER TO THE EDITOR


Self-Service Display Ban (Version 3)

[DATE]

[EDITOR]

[PUBLICATION]

[ADDRESS]

[CITY, STATE, ZIP]

Dear [Mr./Ms. Editor’s Name]:

The state law that limits self-service cigarette displays is good, but not good enough [“Headline,” date]. A retailer can still sell other tobacco products, like cigars and chew/dip tobacco, anywhere in the store – even in an unlocked display next to snack foods. Such displays make it too easy for kids to shoplift these items.

Chewing tobacco is every bit as dangerous as cigarettes. The American Health Foundation reports a single can of smokeless tobacco contains three times the cancer-causing chemicals found in a pack of cigarettes. These chemicals, like nicotine, formaldehyde and nuclear waste (polonium 210) are known to cause cancer of the mouth, jaw and tongue.

It’s important to remember the tobacco industry spends an estimated $2.3 million per day marketing in California alone. That works out to more than $1,500 a minute. One of their strategies is to use clever and enticing in-store displays. Why make it easier for this deadly product to be marketed? By taking action locally through tougher zoning laws, [city or county] can require retailers to put all tobacco products – not just cigarettes – behind the counter.

Sincerely,

[NAME]

[ORGANIZATION/CITY]

SAMPLE LETTER TO THE EDITOR


Self-Service Display Ban (Version 4)
[DATE]

[EDITOR]

[PUBLICATION]

[ADDRESS]

[CITY, STATE, ZIP]

Dear [Mr./Ms. Editor’s Name]:

Our community and our leaders need to come together and take steps to fight the easy access our children have to tobacco products. Pharmaceutical drugs, alcohol, even adult magazines – are all sold behind counters and yet tobacco, one of the most dangerous, addictive and life-threatening products on the market is still within easy reach and purchase. There are many reasons why [County/City name] should ban all self-service tobacco displays, but the main reason is that putting the product behind the counter or in a locked display is a simple public health measure to prevent our youth from embarking on a life-long addiction to tobacco.

Reducing youth access to tobacco products has been a long-term strategy in California’s successful battle to break the cycle of addiction – but we need to do more. Current state law eliminates self-service cigarette displays, but it does not address cigars and smokeless tobacco, products that are still displayed on shelves next to the candy and chips. Banning all self-service tobacco displays is beneficial for retailers as well, because forcing people to ask a clerk for tobacco products will further reduce illegal tobacco sales and make it nearly impossible to shoplift them.

How many more teens will become addicted for life before society gets the message: Tobacco Kills. California communities have the power to protect children from the dangers of tobacco use and the insidious marketing by the manufacturers of America’s number one killer. Banning self-service tobacco displays will benefit us all.

Sincerely, 

[NAME]

[ORGANIZATION/CITY]
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