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SAMPLE LETTER TO THE EDITOR


Tobacco Retailer Licensing (Version 1)

[DATE]

[EDITOR]

[PUBLICATION]

[ADDRESS]

[CITY, STATE, ZIP]

Dear [Mr./Ms. Editor’s Name]:

Despite the fact that everyone agrees selling cigarettes to kids is wrong, retailers keep doing it [“Headline,” date]. In fact, more than 10,000 retailers in California illegally sold tobacco to youth in the year 2001. Youth themselves confirm our worst fears: Nearly half (47.3%) of young people in California ages 16–17 years old report that it is easy to buy tobacco.

The reason youth access is such a critical issue is simply this: the easier it is for kids to smoke their first cigarette, the more they will become hooked and ultimately pay for their addiction with their lives. More than 80 percent of all adult smokers began smoking before they turned 18. Half of those addicted will die prematurely from a tobacco-related illness. 

New laws restricting the way retailers can display and sell tobacco products will no doubt help underage tobacco use. But further steps are needed. A significant step forward would be to require retailers to become licensed before selling cigarettes and other tobacco products. Business licenses are required to sell alcohol, security alarms and even bottled water in vending machines. They are also required to cut hair and give manicures. It’s absurd that a license is not yet required across the state for a retailer to sell the only legal product that kills one in three of its consumers.

Twenty-four communities in California already have passed laws and ordinances requiring tobacco retailers to obtain licenses to sell tobacco products. These laws make enforcement that much simpler – merchants caught repeatedly selling tobacco to minors would face suspension or revocation of the license.

Sincerely,

[NAME]

[ORGANIZATION/CITY]

SAMPLE LETTER TO THE EDITOR


Tobacco Retailer Licensing (Version 2)

[DATE]

[EDITOR]

[PUBLICATION]

[ADDRESS]

[CITY, STATE, ZIP]

Dear [Mr./Ms. Editor’s Name]:

I’m troubled by [XXXXX’s] article [“headline,” date] arguing tobacco retailer licensing is just another infringement on private business. When it comes to protecting our children from the debilitating and deadly effects of tobacco, I say, infringement is a price of selling a product that kills more than 400,000 people every year.

Owning a business means taking responsibility for the practices of that business. In 2001, the percentage of California retailers illegally selling tobacco to kids hit the highest level in four years (up more than 33 percent from 2000). This resurgence in illegal sales to minors proves more regulation and strict enforcement are needed at the retail level. 

[City/County]’s adoption of a tobacco retailer licensing policy will make businesses accountable for their actions. It’s simple, if you sell tobacco it is your responsibility to verify the purchaser is at least 18 years old. If you don’t, you lose your license. If you do, you’ve got nothing to worry about.

Sincerely,

[NAME]

[ORGANIZATION/CITY]

SAMPLE LETTER TO THE EDITOR


Tobacco Retailer Licensing (Version 3)

[DATE]

[EDITOR]

[PUBLICATION]

[ADDRESS]

[CITY, STATE, ZIP]

Dear [Mr./Ms. Editor’s Name]:

Despite the fact that retailers must be licensed to sell alcohol, security alarms, and even bottled water in vending machines, retailers are still allowed to sell the most deadly addictive product on the market without a license – tobacco [“Headline,” date]. The fact is, more than 10,000 retailers in California illegally sold tobacco to youth in the year 2001. 

It’s absurd that a law has not been passed in [COUNTY] requiring retailer licenses to sell tobacco. Twenty-four communities in California already have passed laws and ordinances requiring tobacco retailer licensing. These laws make enforcement much simpler - merchants caught repeatedly selling tobacco to minors would face suspension or revocation of the license. The fact remains, the harder it is for youth to smoke their first cigarette, the fewer will become hooked. That bodes well for the future health of California, and the future of all Americans.

Retailer licenses are required to cut hair and give manicures. So why is it so easy to sell the only legal product that kills one in three of its consumers?

Sincerely,

[NAME]

[ORGANIZATION/CITY]

[DATE]

SAMPLE LETTER TO THE EDITOR


Tobacco Retailer Licensing (Version 4)
[DATE]

[EDITOR]

[PUBLICATION]

[ADDRESS]

[CITY, STATE, ZIP]

Dear [Mr./Ms. Editor’s Name]:

The illegal sale of tobacco to kids is an ongoing problem in [name community]. Recent surveys tell us that children in this community say it’s easy to buy tobacco products, despite the fact that selling tobacco to minors has been illegal for more than 100 years in California.

It’s not enough to simply discourage youth from smoking. As a community, we have the responsibility to prevent new generations of young people from embarking on a life-long addiction to tobacco. More than 80 percent of the 42,000 Californians who die each year from smoking-related diseases started their deadly habit before they were 18 years old.

The best way to keep tobacco away from kids is to stop selling it to them. It’s obvious that self-policing efforts by retailers and tobacco industry sponsored programs like “We Card” are not working. It’s time to stop putting band-aids on this critical public health problem and start implementing solutions that work.

Unlike other legal yet potentially deadly and debilitating products such as alcohol and prescription drugs, no one is sure who’s selling tobacco in California. Requiring a license or permit to sell tobacco products sends retailers the message that we are serious about protecting our kids from the deadly addiction of tobacco. Twenty-four communities in California already have passed laws and ordinances requiring tobacco retailers to obtain licenses to sell tobacco products.

No other legal product sold in America disables and kills the majority of its lifelong users. And, every day in California nearly 200 children start smoking. Licensing tobacco retailers is a common sense solution to make sure that retailers are accountable for keeping tobacco out of our children’s hands.

Sincerely, 

[NAME]

[ORGANIZATION/CITY]

SAMPLE LETTER TO THE EDITOR


Tobacco Retailer Licensing (Version 5)
[DATE]

[EDITOR]

[PUBLICATION]

[ADDRESS]

[CITY, STATE, ZIP]

Dear [Mr./Ms. Editor’s Name]:

The children in this community say it’s easy to buy tobacco products, despite the fact that selling tobacco to minors has been illegal for more than 100 years in California.

We must act immediately to prevent our youth from embarking on a life-long addiction to tobacco. More than 80 percent of the 42,000 Californians who die each year from smoking-related diseases started their deadly habit before they were 18 years old.

The best way to keep tobacco away from kids is to stop selling it to them. It’s obvious that self-policing efforts by retailers and tobacco industry sponsored programs like “We Card” are not working. It’s time to stop putting band-aids on this critical public health problem and start implementing solutions that work.

Unlike other legal yet potentially addictive and debilitating products such as alcohol and prescription drugs, no one is sure who’s selling tobacco in California. Requiring a license or permit to sell tobacco products sends retailers the message that we are serious about protecting our kids from the deadly addiction of tobacco. Twenty-four communities in California already have passed laws and ordinances requiring tobacco retailers to obtain licenses to sell tobacco products.

No other legal product sold in America disables and kills the majority of its lifelong users. And, every day in California nearly 200 children start smoking. Licensing tobacco retailers is a common sense solution to make sure that retailers are accountable for keeping tobacco out of our children’s hands.

Sincerely, 

[NAME]

[ORGANIZATION/CITY]
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