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SAMPLE LETTER TO THE EDITOR


Advertising (Version 1)

[DATE]

[EDITOR]

[PUBLICATION]

[ADDRESS]

[CITY, STATE, ZIP]

Dear [Mr./Ms. Editor’s Name]:

Our community has fallen prey to streets littered with posters on storefronts and “sandwich” boards urging us to buy some type of product. These signs not only are annoying, distracting, and in some cases dangerous, they are contributing to a major health problem in our community – kids using tobacco.

We know more than 80 percent of addicted adult smokers begin their habit before they are of legal age to buy tobacco products, so let’s face the truth about who the tobacco industry is trying to attract with these ads. Do we really think it’s a mere coincidence posters and sandwich boards are positioned at the eye level of a child?

It’s relatively easy for us to wage war against the tobacco industry’s predatory practices right here on our own sidewalks. We can limit all advertising outside of retail establishments. By reducing all advertising, we will rid our communities of the mind-numbing visual clutter, increase our property values and most importantly, diminish the impact of the tobacco industry’s insidious advertising targeting our children.

Sincerely,

[NAME]

[ORGANIZATION/CITY]

SAMPLE LETTER TO THE EDITOR


Advertising (Version 2)

[DATE]

[EDITOR]

[PUBLICATION]

[ADDRESS]

[CITY, STATE, ZIP]

Dear [Mr./Ms. Editor’s Name]:

Tobacco companies spend millions of dollars annually to mount aggressive advertising campaigns, teaming up with tobacco retailers to hook new customers by showing glamorous photos, cool graphics and rebellious brand images. In fact, most stores that sell tobacco get paid hefty sums by tobacco companies to feature their products. The more prominently and excessively stores display and advertise a particular brand, the more money they get paid.

State law already restricts storefront advertising to cover no more than one-third of exterior windows at retail establishments selling alcohol. Our community needs to get serious about enforcing this law and consider reducing the percentage of advertising allowed even further.

Reducing advertising is an easy solution to make our community a more desirable place to live and visit and, at the same time, protect our children from tobacco industry influences.

Sincerely,

[NAME]

[ORGANIZATION/CITY]

SAMPLE LETTER TO THE EDITOR


Advertising (Version 3)

[DATE]

[EDITOR]

[PUBLICATION]

[ADDRESS]

[CITY, STATE, ZIP]

Dear [Mr./Ms. Editor’s Name]:

I was dismayed by [XXXX’s] article [“Headline," date] characterizing efforts to curb sidewalk and storefront advertising as anti-free speech. S/He missed the point: it’s about public health and public safety.

Not only does extensive advertising clutter our sidewalks, obstruct pedestrians, hinder police patrols, and distract drivers, it also threatens our children. Much of this advertising is for tobacco products. The tobacco industry spends an estimated $2.3 million a day in California alone. That means every second, Big Tobacco is pouring more than $1,500 into our communities to lure new victims. The more these lethal products are viewed on our street corners and at our markets, the more likely our children will view tobacco use as normal and acceptable.

Tobacco use remains the number one preventable killer of Californians – claiming more victims every year than alcohol, AIDS, car accidents, illegal drugs, homicide and suicide combined. California’s aggressive campaign to prevent and reduce tobacco use has made outstanding progress in our state – but more needs to be done. Minimal restrictions on storefront advertising and elimination of sandwich boards will go a long way to reduce the ubiquitous tobacco ads from luring our kids to a lifelong – and life threatening – addiction.

Addressing advertising overkill – all advertising – will help us keep our community safe and our children healthy.

Sincerely,

[NAME]

[ORGANIZATION/CITY]

SAMPLE LETTER TO THE EDITOR


Advertising (Version 4)

[DATE]

[EDITOR]

[PUBLICATION]

[ADDRESS]

[CITY, STATE, ZIP]

Dear [Mr./Ms. Editor’s Name]:

Have you ever noticed the amount of tobacco advertising and paraphernalia at your local convenience store? From posters plastered across the windows, to clocks on the wall, to sidewalk displays that create a pedestrian obstacle course – tobacco is everywhere. Not only is the advertising a mind-numbing eyesore, it is also dangerous and distracting.

Trying to negotiate a busy sidewalk crowded with sandwich board advertising is frustrating, but it becomes even more dangerous if you’re a parent with small children and a stroller. Window advertising obstructs the view of law enforcement and can be a deadly impediment when police respond to a robbery in progress.

While many products are advertised in this manner, it is the cigarette makers who most often choose this in-your-face method to sell their tobacco products. The Master Settlement Agreement, reached in 1998 with the tobacco giants, does not go far enough in addressing this problem. [City/County] should adopt local zoning ordinances limiting the size and location of advertising for all products. Suggested guidelines include prohibiting more than 10 percent of storefront windows to be covered by advertising of any kind and prohibiting sandwich board signs.

We must address the very real problem of Big Tobacco trying to buy our communities and hook another generation of smokers in the process. We should contact the elected officials of [City/County] and encourage them to tackle this issue – to limit the advertising that threatens the beauty and safety of our community.

Sincerely, 

[NAME]

[ORGANIZATION/CITY]

SAMPLE LETTER TO THE EDITOR


Advertising (Version 5)

[DATE]

[EDITOR]

[PUBLICATION]

[ADDRESS]

[CITY, STATE, ZIP]

Dear [Mr./Ms. Editor’s Name]:

The clutter of sidewalk and storefront advertising displayed by some of our retailers [“Headline,” date] is an eyesore, but it is also much more than that. These advertisements are dangerous to passersby, who must negotiate sidewalk sandwich boards along with other foot traffic. Window advertising can also obstruct the view of law enforcement called to the scene in the case of a robbery in progress.

While many products are advertised in this manner, often cigarette makers choose this in-your-face type of method to sell tobacco products. The Master Settlement Agreement, reached in 1998 with the tobacco giants, did not go far enough and greater control on tobacco industry advertising is needed. Cities and counties can adopt local zoning ordinances limiting the size and location of advertising for all products. Suggested guidelines include not allowing more than 10 percent of storefront windows to be covered by advertising of any kind, and prohibiting exterior sandwich board signs.

We would encourage [city/county] to address this issue, and limit advertising that threatens both the beauty and safety of our community.

Sincerely, 

[NAME]

[ORGANIZATION/CITY]
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