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[Insert Date]

[Insert Name of U.S. Representative or Senator]

[Insert Address]

(See below for information on finding address)

Dear [Insert Government Representative’s Name]:

I am writing to urge your support in amending the Federal Cigarette Labeling and Advertising Act (FCLAA) to allow for local regulation of tobacco advertising. 

As you know, California has long recognized that smoking is the single most important source of preventable disease and death in the state. Almost 90% of smokers start before the age of eighteen. An estimated 7.1% of children in California smoke. Half of those who continue to do so throughout their lives will be killed by tobacco-related disease. Nonetheless, each year an estimated 924 million packs of cigarettes are consumed by minors 12 to 17 years of age nationwide, yielding the tobacco industry $480 million in profits from underage smokers. It is clear that youth smoking creates a serious public health problem. 

However, the FCLAA currently prevents state and local governments from enacting limits on advertising seen by minors near their schools and playgrounds. The U.S. Supreme Court recently relied on the FCLAA to invalidate a series of Massachusetts regulations intended to protect children from the dangerous effects of tobacco use in Lorillard v. Reilly, 121 S. Ct. 2404 (2001). The Reilly decision had a devastating effect on over 100 communities nationwide with advertising ordinances similar to those struck down by the Court, as well as on those communities that wish to regulate tobacco advertising. Nearly half of these 100 communities with local ordinances were located in the state of California. 

As a result of the Supreme Court decision, many communities are now looking to alternative means of limiting the amount of tobacco advertising seen by children. This is a high priority given the specific and convincing evidence that tobacco advertising plays a significant role in stimulating illegal use of cigarettes by minors; and multiple studies have shown that tobacco advertising results in increased demand. 

The best way to remedy the effects of Reilly is to change federal law to give local governments the authority to impose reasonable restrictions on the placement of tobacco advertisements regardless of underlying public health motives. State and local governments are in the best position to determine the impact that tobacco advertising has on youth and tailor advertising restrictions accordingly. 

Sincerely,

[Insert Your Name]

You may send your letter to one or all of the following members of Congress:

Your Senate Representative:

Senator Barbara Boxer


Senator Dianne Feinstein

United States Senate


United States Senate

112 Hart Senate Office Building

331 Hart Senate Office Building

Washington, DC 20510


Washington, DC 20510

(202) 224-3553 (phone)


(202) 224-3841 (phone)






(202) 228-3954 (fax)

Your U.S. Representative:

Your U.S. Representative is determined by your place of residence. You may find your representative in the House by visiting www.house.gov and entering your mailing address. 
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