
California STORE Campaign

Results for «city»
Part I:  2003 Results

A.  2003 Store Status

Total survey forms returned:
«xx»

Stores for which we have data:
«xx»

Completed surveys:
«xx»

Partially completed surveys:
«xx»

Denied/Exterior data only:
«xx»

Stores for which we have no data:
«xx»

Denied no data:
«xx»

No tobacco products:
«xx»

Not found, closed, or not visited:
«xx»

Invalid data:
«xx»

Estimated tobacco retailers in the county:
«xx»

Estimated percent of tobacco retailers 

represented in 2003 survey data:
«xx»%

B.  2003 Highlights

	Tobacco Ads (Exterior & Interior)
	Valid N
	Mean
	Low
	High

	Total Ads
	
	
	
	

	Exterior Ads
	
	
	
	

	Exterior Functional Items
	
	
	
	

	Interior Ads
	
	
	
	

	Interior Functional Items
	
	
	
	

	Interior Shelving
	
	
	
	

	Interior Displays
	
	
	
	

	
	
	
	
	

	Age-of-sale Signs (Exterior & Interior)
	
	
	
	

	Total Age-of-Sale Signs
	
	
	
	

	"We Card" signs
	
	
	
	

	"1-800-5ASK4ID" signs
	
	
	
	

	Tobacco Company signs
	
	
	
	

	Other age-of-sale signs
	
	
	
	


Note: Total ads include all signs, functional items, and logos on shelving units and displays.

	
	Valid N
	Percent

	Stores with age-of-sales signs
	
	


	Ratio of tobacco ads to age-of-sales signs:
	


	Interior Ad Placement
	Valid N
	Percent

	Stores with ads below 3 feet
	
	

	Stores with ads near candy
	
	


Note: Interior ad placement includes signs, functional items, and displays. 

C.  2003 TOBACCO ADVERTISEMENTS BY STORE TYPE

When there are small sample sizes, please exercise caution in interpreting the mean number of advertisements and promotions for each store type.  Please refer to the 95% confidence interval to determine the precision of the estimates.
	
	Valid N*
	Exterior Ads
	Interior Ads
	
	Total Tobacco Ads Mean

	Liquor Stores
	
	
	
	
	

	Small Markets
	
	
	
	
	

	Chain Convenience
	
	
	
	
	

	Chain Supermarkets
	
	
	
	
	

	Pharmacies or Drug Stores 
	
	
	
	
	

	Chain Convenience with Gas
	
	
	
	
	

	Gas Only Stations
	
	
	
	
	


* The total number of stores that have complete data on total ads (i.e. listwise n).
Note: Exterior Ads include exterior ads and functional items; Interior Ads include interior ads, functional items, and logos on shelving uinits and displays.

D.  2003 Advertising by Brand

Below are the 2003 mean numbers of tobacco advertisements and promotions by brands across all stores:

	
	
Marlboro
	Camel/
Kamel
	
Winston
	
Kool
	
Newport
	All Other Cigarettes
	Smokeless
Brands

	Total Ads
	
	
	
	
	
	
	

	Exterior Ads
	
	
	
	
	
	
	

	Exterior Functional Items
	
	
	
	
	
	
	

	Interior Ads
	
	
	
	
	
	
	

	Interior Functional Items
	
	
	
	
	
	
	

	Interior Shelving
	
	
	
	
	
	
	

	Interior Displays
	
	
	
	
	
	
	


Note: Total ads include all signs, functional items, and logos on shelving units and displays.

E.  2003 Tobacco Advertising by School Proximity

Stores "near" schools are located within an approximate 1,000 foot radius.   

	Tobacco Ads
	Valid N
	Near
Mean
	
	
Valid N
	Far
Mean
	
	Mean
Difference

	Total Ads
	
	
	
	
	
	
	

	Exterior Ads
	
	
	
	
	
	
	

	Exterior Functional Items
	
	
	
	
	
	
	

	Interior Ads
	
	
	
	
	
	
	

	Interior Functional Items
	
	
	
	
	
	
	

	Interior Shelving
	
	
	
	
	
	
	

	Interior Displays
	
	
	
	
	
	
	


Note: Total ads include all signs, functional items, and logos on shelving units and displays.

	Ad Placement
	Valid N
	Near

Percent
	
	Valid N
	Far

Percent

	Stores with tobacco ads near candy
	
	
	
	
	

	Stores with tobacco ads below 3 feet
	
	
	
	
	


Note: Ad placement includes signs, functional items, and displays.
F.  2003 Window Coverage

(Valid N = «xx»)

Percent of stores with the following total window coverage in 2003:

	
	0%

	
	Up to 10%

	
	Up to 25%

	
	Up to 50%

	
	Up to 75%

	
	Up to 100%


G.  2003 STORES WITH other Language ADS (optional)

Specify other language: 

	Other Language Tobacco Ads
	Valid N
	Percent

	Total Ads
	
	

	Exterior Ads
	
	

	Exterior Functional Items
	
	

	Interior Ads
	
	

	Interior Functional Items
	
	

	Interior Shelving
	
	

	Interior Displays
	
	

	
	
	

	Age-of-sale Signs (Exterior & Interior)
	
	

	Total Age-of-Sale Signs
	
	

	"We Card" signs
	
	

	"1-800-5ASK4ID" signs
	
	

	Tobacco Company signs
	
	

	Other age-of-sale signs
	
	


Note: Total ads include all signs, functional items, and logos on shelving units and displays.

Part II:  Local - State Comparisons

A. Local and State Comparison Highlights

These stores will be used in the Local and State comparisons.  When there are small sample sizes, please exercise caution in interpreting the changes in advertising.

	Tobacco Ads
	
	Local

Mean
	
	State
Mean
	
	Mean
Difference

	Total Ads
	
	
	
	
	
	

	Exterior Ads
	
	
	
	
	
	

	Exterior Functional Items
	
	
	
	
	
	

	Interior Ads
	
	
	
	
	
	

	Interior Functional Items
	
	
	
	
	
	

	Interior Shelving
	
	
	
	
	
	

	Interior Displays
	
	
	
	
	
	

	Age-of-sale Signs
	
	
	
	
	
	

	Total Age-of-Sale Signs
	
	
	
	
	
	


Note: Total ads include all signs, functional items, and logos on shelving units and displays.

	
	
	
LOCAL
	
STATE
	
	
Pct Difference

	Stores with age-of-sale signs
	
	
	
	
	

	
	
	
LOCAL
	
STATE

	Ratio of tobacco ads to age-of-sale signs
	
	
	

	
	
	
	
	
	

	Ad Placement
	
	
LOCAL
	
STATE
	
	
Pct Difference

	Stores with tobacco ads near candy
	
	
	
	
	

	Stores with tobacco ads below 3 feet
	
	
	
	
	


Note: Ad placement includes signs, functional items, and displays.
B. Local and State Store Type Comparisons

Only use the following section if there are large sample sizes and small confidence intervals.  

	
	
	Local

Total Ads Mean
	
	State

Total Ads Mean
	
	Mean
Difference

	Liquor Stores
	
	
	
	
	
	

	Small Markets
	
	
	
	
	
	

	Chain Convenience
	
	
	
	
	
	

	Chain Supermarkets
	
	
	
	
	
	

	Pharmacies or Drug
	
	
	
	
	
	

	Chain Convenience w/ Gas
	
	
	
	
	
	

	Gas Only Stations
	
	
	
	
	
	


Note: Total ads include all signs, functional items, and logos on shelving units and displays.

Part III:  2002-2003 Intervention Vs. Non-Intervention

A total of PAIRED N stores were visited and have valid data for both surveys.  These stores will be used in comparisons between intervention and non-intervention stores.  When there are small sample sizes, please exercise caution in interpreting the changes.

Intervention Stores

	Tobacco Ads
	
Paired N
	
	2002

Mean
	
	2003

Mean
	
(95% CI)
	
	Mean
Difference

	Total Ads
	
	
	
	
	
	
	
	

	Exterior Ads
	
	
	
	
	
	
	
	

	Exterior Functional Items
	
	
	
	
	
	
	
	


Note: Ads include all exterior signs and functional items.

	Ad Placement
	
Paired N
	
	
2002
	
2003
	
	
Pct Change

	Stores with tobacco ads near candy
	
	
	
	
	
	

	Stores with tobacco ads below 3 feet
	
	
	
	
	
	


Note: Ad placement includes signs, functional items, and displays.
Non-Intervention Stores

	Tobacco Ads
	
Paired N
	
	2002

Mean
	
	2003

Mean
	
(95% CI)
	
	Mean
Difference

	Total Ads
	
	
	
	
	
	
	
	

	Exterior Ads
	
	
	
	
	
	
	
	

	Exterior Functional Items
	
	
	
	
	
	
	
	


Note: Ads include all exterior signs and functional items.

	Ad Placement
	
Paired N
	
	
2002
	
2003
	
	
Pct Change

	Stores with tobacco ads near candy
	
	
	
	
	
	

	Stores with tobacco ads below 3 feet
	
	
	
	
	
	


Note: Ad placement includes signs, functional items, and displays.
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